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BEESRE0EH(WNE 18 B5 . E : 12 24) - Required credits for graduation: 30 Credits (including 18 credits of required courses and 12 credits of elective courses.
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HEEERARFREHEZAL TEMENBERZE V6L E - IMTH students should gain at least 6 points by performing the following academic activities during their study period.
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FARE « BMEZAZEL - The curriculumis applicable to studentsin the spring and autumn semester.




ERBABIREHENETBMEE RIZEARE The International Master’s Program of Tourism and Hospitality — Curriculum Module Map
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Required 12 credits for core courses + 6 credits for master's thesis + 12 credits for electives = 30 credits

EEEEERERYE - EXEE - BRRY - R XEREHEESZEBIREMAT -

Cultivates leadersin hospitality with strategic thinking, professional expertise, global vision, digital sustainability, and social integration.

P {25R 12 Required Course °iC5kFI B A _#E— eSelect one from either course.

+ Ff% 75 /£Research Methods
« BIRE/LERE()Research Seminarin Hospitality and Tourism(l)

» BIRELERE(I)Research Seminar in Hospitality and Tourism(ll)
» ExEEEE(II)Research Seminarin Hospitality and Tourism(lll)

« oEMFZEQualitative Research
+ e=1{EfFZEQuantitative Research

H G {Z Elective Course

— |
11185 B 51 B F B 1B 18 4ADigital Transformation and Innovation Management Module

HEEWN : MEABRERBNEMINER « BFTEBELIRTHSBTHERE - BEIERENE
MABEARREAXREESENE - ASEFPBELIEREFTNIZFEIEZE - This module focuses
on the application of digital technology, innovation management. and marketing strategies. It aims to
teach students how to leverage information technology to enhance operational efficiency. improve
customer experience, and develop new business models.

- Bk - BXEFRHEH RInformation Technology for Hospitality and Tourism
« BIFFEEIZEInnovationand Entrepreneurship

«  BIREEEZEME Case Studies in Hospitality and Tourism

«  BIRESCITHM FEMarketing for Hospitality and Tourism

»  IBERIRKEBEME Luxury Managementin Tourism

IRIB K E B+t B (T 4HEnvironmental Sustainability and Social Responsibility Module

FEEN  AMEASHEESEEHNREHFENSEY  TRNTEAXESBEERAVE
BHRENEETE - EEBEBNNS S )UEERE  #EB8 BEAVRE « WiBBREN
ARETEZENERE  EREILE (2SR5 - THTE -

This module aims to cultivate students' sensitivity to environmental impacts and understanding of
how to reduce the negative effects of business operations on the environment through sustainable
management practices. Students will learn how to integrate culture and tourism to promote
responsible travel. enhance community engagement and development ethically. ultimately achieving
a balance between economic, social, and environmental aspects.

EIEEZEFEEnvironmental Impact Assessments
HemER T FEResearchin Cruise Tourism

R B {EWorld food culture

NXAEE L FEResearchin Culture Tourism

KEEER L B2 EHTZE Research in Sustainable Tourism Development
- BIRELEEHospitalityand Tourism Ethics

I

RER B 4 B 2 Tk 9818 /11848 Strateqic Thinking and Global Leadership Module
HEER : BEEBBREN NG RBUBERGERA  SEREFTUAETRENE -
ITERITENZIRES - WREASTEBRERAREHBEER EERK  WESIKEES ™Y
HEEERAFAFIIENKSEM - This module aims to cultivate students' global perspective, strategic
thinking. and leadership skills. Students will learn how to conduct scientific research and analyze global
trends in the hospitality industry. The module is designed to equip students to lead cross-cultural teams
and make visionary decisions as hospitality leaders in a globalized context

«  EIREEBEHR Trends and Issues in Global Tourism

- BIRECEEFREE EHospitalityand Tourism Policy and Development
«  BIREFEEMFELeadershipin Hospitality and Tourism

+  EBERTHEEF R Destination Marketing and Management

«  BIUEEESEE CCross-cultural Communication and Management

BIREEHEFRE 4 Hospitality Professionalism and Practice Module

FEER : EARBRTENROABEELEREE  BRANERER - MBEERRREERE
5 - AEESERERRIMESEREE » BABREAERFANZIFRENNEREERI »
Eith e T R EN AR 2 ENTRRERE PR ABUNERZMEIFTE - This module focuses on
the core knowledge and practical skills of the hospitality industry, including human resource management.
financial management, and service management. Through practical case studies and theoretical learning,
this module aims to enhance students' professional competence and practical skills within the hospitality
industry. It enables them to become effective managers and innovators in a fast-paced and ever-changing
industry environment.

- REMANERERHF R Strategic Human Resource Management
«  EIRELEEH R Hospitality and Tourism Accounting Research

« EIEEHFEResearchin Revenue Management

«  BR¥EEIEH FEResearchin Service Management

« EEEEHFEResearchin MICE Management

« B EERHEStrategic Finance Management

&+ i@ X Master Thesis
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55 EResearch Methods—Prof. Levent Altinay

XL SAFResearch in Culture Tourism — Prof. Mike Robinson
> Bt Qualitative Research — Prof. Corey W. Johnson/ Prof. Catheryn Khoo Lattimore
> EftifRQuantitative Research—Prof. Hiram Ting

> BIREIYLEE AT Leadership in Hospitality and Tourism—Prof. Andy Nazarechuk

> BEY{TEHEIRM R Destination Marketing and Management—Prof. Alastair M. Morrison

> BYcEHE R Information Technology in Tourism Industry —Prof. Cihan Cobanoglu
> BIRER{mIBHospitality and Tourism Ethics —Prof. Elizabeth Ineson

> X E{EThesis Writing —Prof. Faizan Ali
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> Tourism Experience Design— Prof. Noel Scott

> Tips for presenting and Writing for Academic Conferences and Paper— Prof. Aaron Tham

> Robots, Artificial Intelligence and Service Automation in Travel, Tourism and Hospitality— Prof. Stanislav lvanov
> Internal Green Marketing in the Hospitality and Tourism Industry— Prof. Osman M. Karatepe

> Global Hotel Industry Update and Research Opportunities — Prof. Steve Hood

> Tourism Geographies: People, Place, Space & Sustainability — Prof. Joseph M. Cheer

> Smart Tourism Marketing and Social Media, Robots, Intelligence and Service Automation in Travel, Tourism, and

Hospitality — Prof. Dimitrios Buhalis
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Emmanuel Kwame Opoku(Ghana) PhD Student and
Part-time Tutor, Heriot Watt University, Edinburgh
Business School

| can attest without mincing words that NKUHT is a beacon and
iconic in the field of Hospitality and Tourism. As a student at the
International Master’s Program in Tourism and Hospitality, |
can confirm to the world-class teaching and learning experience
as well as the professionalism displayed in the field of tourism
and hospitality. My journey in intellectual life at the IMTH has
to be a life-changing experience as exemplified and epitomized
by the course content, mode of teaching, student and teacher
_ relationship, educational logistics and facilities, the caliber of
teachers among others.

IMTH program is enriched with research, industrial experience,
and practical training in the field of Tourism and Hospitality
which prepares, equips, and catapults the student to the real
world ready to impact and make meaningful exploits. As a
student aspiring to pursue my Ph.D., the research component
has prepared me in research approaches and methodologies
relevant to embark on this further level in academia.

The IMTH program can boast of world-class and renowned
visiting Professors in the field of Hospitality and Tourism. Most
of these teachers are Editor in Chiefs of reputable Journals in the
field of Tourism and Hospitality as well as teachers who have
unparalleled records in the tourism industry. Consequently,
students are exposed to the nitty-gritty and what pertains in the
industrial world. The teachers are dedicated, committed, and
poised to guide you to become the person you aspire to be. As
an international student from Ghana, West Africa | am
privileged and honored to be part of this intellectual priesthood.

Munoz Kyrie Eleison(Pilipinas) PhD Student,
The University of Queensland, Business
School

Studying in NKUHT and moving to Taiwan is one of
the greatest opportunities | have received in life. The
university gave me the luxury to immerse with
multinational classmates, connect with international
experts, and maximize my learning experience by
using the school’s world-class facilities. As such,
being part of the pioneer International Master’s
Program in Tourism and Hospitality (IMTH) cohort —
the first full English-taught graduate program in the
school, gave me the privilege to attend courses which
are facilitated by world-renowned academicians,
industry professionals, and editors of top-notch
academic journals across the globe. This kind of
exposure has allowed me to not only broaden my
theoretical & practical understanding of Tourism,
Hospitality, Leisure, and Culinary Arts but also
expand my network as | create linkages to the world.
| believe that this experience equipped me with the
proper skills that would help advance my career in
the future. Although | have had some difficulties
studying in a foreign country, NKUHT provides a
supportive community reflective of the loving and
hospitable character the Taiwanese people have.
Making friends and creating good relations with
people around the campus have made my life in
Taiwan easier and more fulfilling. With this, | am
confident that | have made the right decision in
pursuing my degree in IMTH, NKUHT.




Nikki(Taiwan)

While studying in the International Master's Program of Tourism and Hospitality,
| felt very fulfilled. The teacher of the faculty includes professional professors
and the top scholars in the field of hospitality and tourism. These international
masters are evaluated by the faculty, so the diverse teaching methods and rich
teaching materials of the scholars can enhance the professional knowledge of
students. International masters are very kind, students can freely exchange ideas
with them in the classroom, which gives students more learning space.

Some of my friends ask me why | want to study for a master's degree in the
field of hospitality and tourism. | think that learning is endless. Studying in this
master's program made me find many shortcomings. | want to study hard and

become a better person. | do not regret deciding to study in this master's program.

Sam Yuan Permadi (Indonesia) Jakarta International
University(External Affairs Department)/External Affairs

Coordinator

IMTH has exceeded my expectation! As student, | am privileged to be
taught by ‘world-class scholars' such as Professor Alastair Morrison,
Professor Fevzi Okumus, Professor Catheryn Khoo-Lattimore and

others. It is an honour and privilege to be here.
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