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Group: IMTH  Degree: Master  Course: Wine Knowledge, Industry, and Tourism

1. Credits: 3

2. Grade & Semester: Second year, second semester

3. Prerequisites: N/A

4. Course objectives:
This course equips students with core competencies in the wine industry and tourism sector, including
wine knowledge, tasting techniques, food and wine pairing, global wine region analysis, marketing
strategies, sustainability practices, and legal regulations. Through case studies and hands-on activities,
students will enhance their industry analysis and market application skills, and develop practical
abilities in planning winery tours, wine-related events, and brand marketing. Graduates will be well-
prepared for careers in food and beverage, tourism, and wine-related fields, and possess the
competitiveness needed for the international market.

5. Course description/outline:
This course covers six major themes: fundamental wine knowledge, major global wine regions and
representative wines, tasting techniques and sensory analysis, wine industry and market trends, legal
and cultural influences, and practical applications and research. Through lectures, wine tasting
practice, case discussions, guest lectures by industry experts, and winery visits, students will gain a
deep understanding of the connection between the wine industry and tourism. Learning outcomes
will be assessed through a midterm report and a final research project, fostering a balance of

theoretical knowledge and practical expertise.



