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Group: IMTH Degree: Master Course: Tourism Experience Design

Credits: 3

Grade & Semester: First year, second semestter

Prerequisites: N/A

Course objectives:

This course introduces the theories and practices of tourism experience design, drawing on
cognitive psychology, consumer behavior, service design, and co-creation frameworks to help
students create memorable and transformative travel experiences. Course cases include
cultural heritage, theme parks, sustainable tourism, and digital experiences. Students will learn
to integrate storytelling, sensory design, and innovation in developing experiential concepts.
The course also incorporates a LEGO® Serious Play® workshop to foster creativity, reflection,
and collaborative problem-solving skills.

Course description/outline:

This course focuses on tourism experience design and integrates theoretical exploration with
practical application to help students understand how travel experiences are formed and how
value is created. Drawing on cognitive psychology, consumer behavior, service design, and co-
creation theories, the course guides students in designing meaningful and appealing tourism
experiences from the visitor’s perspective. Through case studies—including cultural heritage
preservation, theme park experiences, sustainable tourism, and digital interactive
environments—students will learn to combine storytelling, sensory design, and innovative

strategies to create memorable and transformative experiences.



